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$3.30 outside Cumberland, Sagadahoc, York, Knox and Lincoln counties

Explore western Maine, hop on
your bike, take a guided tour ...
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to a steadier rain
High 62

Details, B8

EST.
1862

WHEN YOU DON'T WANT CAMPING TO CRAMP YOUR STYLE ...

Staff photos by Ben McCanna

This is the interior of Wanderlust, one of a dozen safari “glamping” tents available at Sandy Pines Campground in Kennebunkport. A
two-night stay in the tent, which is equipped with a king-sized bed, a mini-fridge and designer furnishings, ranges from $388-$628.

THAT’S *GLAMPING’

Air mattresses and bug spray? Puh-lease! With luxury tents, app-based scouting services and
elaborate treehouses, hospitality companies in Maine have caught on to an international trend.

By PETER McGUIRE
Staff Writer

hen Stephanie Cor-

‘ N ; radina planned a

bachelorette party

for her sister Emily,

she knew it would be in Maine
and involve the outdoors.

Emily, 29, comes to Maine from
the Boston area in all seasons,
and loves to hike in Acadia, ski
at Sunday River and paddle the
Saco River.

But as much as her sister loves
the outdoors, she also has a glam-
orous side, and Corradina want-
ed the party to be special.

The solution? A high-end tent
camp in Kennebunkport, com-
plete with the creature comforts
of a hotel, but with a big fire pit,
forest paths and bug netting.

“When we tried to think of what
would be perfect for her, this was

it,” said Corradina, 33, relaxing in
Adirondack chairs near the tents
on a balmy summer weekend.

It was an arrangement every-
one, even the camping-averse,
could get down with.

“Even the three-night minimum
doesn’t bother me,” said Linda
Corradina, the aunt of the bride.
“] definitely would not have been
interested in hard-core camp-
ing.”

A slew of new ventures, from
luxury tenting resorts to seclud-
ed campsites set up on private
land, are opening in Maine, filling
demand for high-end outdoor ac-
commodations and growing the
glamorous camping or “glamp-
ing” trend that has been slow to
catch on in the state.

Camping is a quintessential

Please see GLAMPING, Page AY

Maggie McLaughlin, 7, uses a rope bridge that connects a bedroom
with the main building at Seguin Tree Dwellings in Georgetown. The
houses go for $189-289 a night, with a three-night minimum stay.

Sethacks in

state’s forest
industry put
hope on hold

New challenges for a workforce that
had depended on pulp and paper

- loggers, truckers, sawyers - draw
attention to the need to diversify.

By TUX TURKEL
Staff Writer

CHESTER — Making lumber is a bit
like peeling a banana. The peels, in this
case 16-foot lengths of bark-clad hemlock,
are stacked beside a small sawmill here
at Treeline Inc., a diversified forestry op-
eration on the access road to Lincoln.

But that waste wood has value. Last
fall, Treeline could turn the slabs into
chips and truck them i
an easy 17 miles along Frustration,
the Penobscot River to  dlesperation,
feed a biomass power
plant in West Enfield. g::l)g:o“;l,e
Maine lawmakers had 4
recently approved a BRIANSOUERS
$13.4 million taxpayer president,
subsidy that allowed Treeline inc.

a new owner to restart the unprofitable
facility.

The subsidy reflected a deep concern
about what has happened to Maine's for-
est products industry, a dominant force in
the state’s economy for nearly a century.
Over the past decade, paper mill closures
and shifting markets have diminished the
industry to a point where the rural Maine
forestry businesses most dependent on

Please see LOGGERS, Page A3

LLOWING HARVEY

B PRAIRIE HOMES: Rapid
development made Houston
vulnerable to disaster. A2

B TRUMP IN TEXAS:
President returns to disaster
area, praises relief effort. A4

B UNWELCOME GUESTS:
Some flooded-out residents
return to find alligators. A6

B HOW YOU CAN HELP:

Visit for details about relief
resources, and stay with us
for the latest developments at
pressherald.com
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Maine activity, but there are plenty of
potential customers who don't have
the experience or equipment to do it
themselves, or want to spend a week-
end in the woods without sacrificing
the comfort and convenience of a hotel.
“Camping has a lot of emotional at-
traction, but a lot of people don't want
to do the bug, dirt, tent thing,” said
Debbie Lennon, a veteran resort own-
er and manager who opened Sandy
Pines Campground in Kennebunkport
with business partner Tim Harrington
this summer. The campground has
RV and tent sites and mini-homes for
sale, but also 12 “glamping” safari
tents, complete with king-sized bed,
mini fridge and desipner furniture
decorated by top New England interi-
or designers. The camp store carries
gourmet coffee, handmade soy candles
and Prosecco. A two-night stay costs
$388-$628, at the higher price range in
Maine’s burgeoning glamping scene.

Customers increasingly want au-
thentic experiences they don't find in
traditional resorts, Lennon said.

“Glamping is an outgrowth of that.”

CAMPING BY ANY OTHER NAME

New camping entrepreneurs are
hoping to capitalize on the growing
popularity of camping. A report from
industry group Kampgrounds of Amer-
ica in May estimated that 48 percent of
North American campers plan to camp
more in 2017 than in 2016 - an increase
that is fueled by millennials. Among
the 37 million U.S. households that
went camping in 2016, 38 percent were
millennial households. And of that
group, 51 percent said they intend to
increase the frequency of their camp-
ing trips.

I think people are locking for a va-
cation experience where they can im-
merse themselves in a really authentic
retreat,” said Elissa English-O'Brien,
owner of Mainely Glamping. The com-
pany selects a campsite based on the
customer’s destination wish list and
sets up a safari tent or vintage sleeper
trailer for guests before they show up.

mpmm by Ben McCanna
A worm’'s-eye view of a two-bedroom complex at Seguin Tree Dwellings in Georgetown. The houses have elevated
walkways and kitchens, and the newest and largest of them has a wood-fired hot tub with views of the Back River.

Many of her customers have busy jobs
and home lives and just want time to
unplug, English-O’Brien said.

“People want to feel as though when
they are on vacation they are actually
getting some downtime,” she said.

Maine has been slow to meet the up-
scale camping trend, which has thrived
in the UK., Europe and on the West
Coast. The range of options is growing
quickly, however, from yurt compounds
to a treehouse retreat in Georgetown.
Under Canvas, a Montana company
that owns glamping resorts in Califor-
nia and elsewhere in the West, adver-
tises a five-day adventure on Sheep-
head Island near Deer Isle, complete
with hxury tents and a private chef
starting at $20,000 for a group of eight.
A 21-gite camping resort has also been
proposed on House Island in Casco
Bay with views of Portland.

“I've sort of been a little flabbergast-
ed that it hasn’t bezn in Maine,” said
Sarah Pike, who opened Tops’l Farm
in Waldoboro with her husband, Josh,
this year “Call it a trend or emergence
of (an) alternative for lodging, it is
made for Maine.”
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The general store at Sandy Pines Campground in Kennebunkport carries
gourmet coffee, handmade soy candles and a staggering selection of s’'more
varieties, satisfying the yearning among “glampers” for authentic experiences.

The farm hag 10 platform tents and
Aframe cabins, a waterfront yurt
lounge and outdoor summer kitchen.
Rates start at $125 a night. Pike said
they have had success booking cou-
ples, families and business retreats.
The farm works with local businesses

and experts like a forager and astron-
omer to arrange activities for guests.
“What we hear from a lot of people,
especially with young kids, is that it
is really a lot easier than traditional

Please see GLAMPING, Page ATl
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Kennebunkport. Stephanie Corradina, the bride’s sister and the planner of the event, said:

Porch seats, ice chests and manicured ornamental gardens are all part of the amel

“glampers” at Sandy Pines Campground in Kennebunkport. Maine has been catching on to
the upscale camping trend, with several new business ventures competing to fill the niche.

GLAMPING

(ontinued from Page A9

camping,” Pike said. “It's a good
entry point for people who have
never done it before.”

TINY TREEHOUSES

In Georgetown, Philip Francis
and Marsha Dunn are getting
through their second season
running Seguin Tree Dwi
three small trechouses built inta
tall pines overlocking the Back
River. The little houses include
elevated walkways and kiteh-
ens; the newest and largest has
a wood-fired hot tub with river
views. The houses go for $189-
$289 a night, with a three-night
minimum st

Francis and hls brother grew
up nearby and dreamed up the
retreat after climbing trees on
the property and noticing the
view. The concept was thought
up by Dunn and Francis and his
brother and sister-in-law. All the
houses are designed with mini-
mal decoration, to highlight the
natural scenery:

“Each one is supposed to blur
the lines between interior and
exterior,” Francis said. “We
want guests to feel like they are
in nature and immersed in na-
ture during their stay.”

Guests mostly come from the
Nnrtheast and many chnnse Se-

guin as a place to stay for special

VIP TOUR
& CHARTER BUS CO.
BOOKING NOW!
Foxwoods Casino
Sept. 21... $40

Patriots vs. Chiefs
Sept. 7 at Gillette... $55 =
Fall Foliage Turkey Train
Oct. 8...
207-7T72-4457
www.vipchartercoaches.com

I've sort of been a little
flabbergasted that (glamping)

hasn’t been in Maine. ...

Call it a trend

or emergence of (an) alternative for
lodging, it is made for Maine.”

SARAH PIKE
Tops’l Farm in Waldoboro

occasions, like birthdays or an-
niversaries. Business has been
astrong in the first ycar and trec-
houses are booked through part
of next summer, Francis added.

“It is totally booming, we are
fully bocked up virtually every
night of the season.”

Jim and Melissa McLaughlin,
from Dover, Massachusetts,
wound up at Seguin with their
7-year-old twins after Melissa
searched “glamping in Maine”
online. Their kids had a great
time running and pl
around the treehouse, and the
rooms were an easy way to get
Melissa outside for a few nights,
Jim MeLaughlin said.

“That's about as ‘camping’
as my wife is going to get,” he
said. “1 don't think I'm going to
get her onto an air mattress in
atent”

When he was younger, Mc-
Laughlin, 49, used to camp
fish at nearby Popham Beach
and fondly remembers tenting
at a cheap campground, but
these days, he appreciates a lit-

tle more comfort.
“I don't have as much interest
in camping as T uscd to; now it's

nice to have a firm -size:
bed,” he said.
TENTS, AND THE SHARING ECONOMY

The term “glamping” grates
on Michael D’Agostino, founder
and CEQ of Tentrr, an internet
startup that has been compared
to Uber and Airbnb. Through
Tentrr, private landowners rent
out parcels of scenic land for

g campers, who book sites online

or through the Tentrr smart-
phone app and stay in tents
and use equipment provided by
Tentrr. The col started
in upstate New York last year
and opened its first two sites in
Maine in July. It hopes to have
30-50 sites in Maine by the end
of the year.
Guests pick a site, show uj

D,
and and almost everything they need

is ready for them, including a sa-
fari tent, picnic table, fire pit, toi-
let and other camping gear:

“It feels accessible to people

* Includes Salad Bar

OUR BEST STEAK NOW COMES IN TWO SIZES!
80z Top Sirloin $12°%
100z. Top Sirloin 314

Route 109, South Sanford, ME « 207-324-6121

starr photos by Ben MeCanna
Participants in a summer bachelorette party gather around the fire ring at breakfast after spending the night in the luxury tents at Sandy Pinas Campground in

“When we tried to think of what would be perfect for (Emily), this was it.”

Maelissa McLaughlin of Massachusetts says she found Seguin Tree Dwellings - currently in its
second season operating in Georgetown - when she searched the keyword “glamping” online.
“That's about as ‘camping’ as my wife is going to get,” said her husband, Jim McLaughlin.

who have never been camping
before, or haven't been in a long
time and don’t have the equip-
ment,” D’Agostino said.

Tentrr scouts potential venues
locking for water access, open
space and scenery.

“We are curating these sites,
not plopping down a tent on a
cornfield,” he said.

Property owners pay an up-
front fee of $1,250 to $1,500 and
set their own rate, about $125

per night on average. Owners
keep 80 percent of the revenue
and can sell extras, like gour-
met camp food, guided hikes or
mountain bike rentals.

Debbie and Peter Jordzn are
hosting one of Maine’s first Ten-
trr sites on their 20-acre home
in Harrison. The tent sits on
a field leading down to a sand
beach on the Crooked River,
a place the Jordans’ children
used to camp.

Hilltop Ruoflng is a premier full service roofing cumpany foen
and quality workmanship. Our goal is to provide a superior product at an affordable price.

Go with the Professionals!

* Re-Roofs
sphalt/Metal
* Rolled & Rubber
» Exisiting & New Construction

* Replacement Windows & Siding
* Insured

* Maintenance Programs Available

* Professional Technicians

Sazs,

HILLTOP “% »

Justin €
hilltoptanddevelopment @

h Iltoprooflng.net

207-671-1228

“My feeling is it will be a hands-
off process, let them enjoy the
spot; we are nearby if something
goes on,” Peter Jordan said.

“I'm not a hotel, this isn’t the
Hilton. When you are camping,
you are on your own and I think
people expect that.”

Peter McGuire can be contacted at
791-6325 or at:

pmcgulre@pressherald.com
Twitter: Petel_McGufre

Per 1,300 sq. ft.
875

Material/Labor
= 3

nu!standlng customer service

* 2477 Emergency Service

» Certified

» Licensed

* 100% Satisfaction Guarantee

Bridgton, Mi
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